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Marketing efforts by the 
Abilene Cultural Affairs Council 



Abilene, Texas 

• Located on I-20 between Midland and Fort 
Worth 

• Population of 117,000 
• Hub of West Central Texas 
• Largest city in a 20-county radius 
• Major employers/industries: Oil & gas, Dyess 

Air Force Base, health, education, agriculture, 
manufacturing 



Abilene Cultural Affairs Council 

• Division of Abilene Chamber of Commerce 
• Receive revenue from grants, donations and 

city’s hotel/motel tax 
• Mission is to develop publicity for arts 

programs, to promote tourism and to carry 
out functions necessary to enhance the image 
of Abilene as a center for the arts. 



Art & Culture in Abilene 
• Nonprofits we partner with: 

– Abilene Philharmonic 
– The Grace Museum 
– National Center for Children’s 

Illustrated Literature 
– Center for Contemporary Arts 
– Frontier Texas! 
– 12th Armored Division 

Memorial Museum 
– Abilene Zoo concerts 
– Buffalo Gap Historic Village 
– Arts programs at all three 

universities 
– Historic Paramount Theatre 
– Abilene Public Library 
 

– Abilene Opera Association 
– Abilene Community Band 
– Abilene Community Theatre 
– Abilene Education Foundation 
– Mesquite Storytellers 
– Abilene Performing Arts Co. 
– Abilene Preservation League 
– Abilene Writer’s Guild 
– Several art galleries/studios 
– Various singing groups 
– Dance studios 



Art & Culture in Abilene 

• Abilene Cultural Affairs Council programs 
– Young Audiences of Abilene 
– Children’s Performing Arts Series 
– Broadway in Abilene 
– Outdoor Sculpture Exhibition 
– Two grant programs 
– Storybook Sculpture Project 
– Children’s Art & Literacy Festival 

 



Young Audiences of Abilene 



Children’s Performing Arts Series 



Broadway in Abilene 



Outdoor Sculpture Exhibition 



Storybook Sculpture Project 



Children’s Art & Literacy Festival 



Marketing efforts 

• Social media  
– Facebook pages 
– Twitter 
– Pinterest 
– Instagram 
 



Facebook pages 

– Increased followers 100% over 18 months from 
680 to 1,371 on main Abilene Cultural Affairs 
Council page 

– Increased followers 123% over 18 months from 
350 to 781 on Children’s Art & Literacy Festival 
page 

– Two keys to increasing followers: 
• Administrators need to invite their appropriate friends 

to like their pages and encourage board as well 
• Regular content that varies: Photos, videos, memes, 

quotes, events 
 



Twitter 
Facebook feed connected to Twitter account 



Pinterest 
• Use it to promote CALF festival 
 



Instagram 



Websites 



• Monthly e-newsletter with 4,500 subscribers 
• All our arts partners invited to participate 
• Open rate 26-30% 

 



Abilene Scene 
• Magazine with 10,000 circulation 
• Features Artfully Abilene content 
• We partner with Zachry Publications in Abilene 



Collaborations 

• Abilene Convention & Visitors Bureau 
– Also a Chamber division that receives hotel/motel 

tax  
– Helps promote CALF festival statewide and 

nationally 
– Retains a Dallas PR firm that helps promote CALF 

and other Abilene arts visitors attractions 



Collaborations 
• Outdoor Sculpture 

Exhibition: SculpTour 
• Biennial program 
• Longest running 

program of its kind in 
Texas 

• University and 
downtown art museums 
hold exhibit receptions 
same weekend and help 
market entire event 



Collaborations 

• Abilene Philharmonic premiered “Ansel 
Adams: America” in 2009-10 season 

• Central fixture of a collaboration with a local 
museum, a contemporary gallery, a university 
honors college and music department, and an 
underserved youth group. 

• Major benefit was cross-marketing to other 
audience demographics 
 



Collaborations 
• Children’s Art & Literacy Festival 

– Involves all arts groups downtown 
– Arts groups  
involved help  
publicize  
through their  
channels and  
linking to CALF  
website 
 



CALF Collaboration, cont’d 

• National Center for Children’s Illustrated Literature 
– Nickname is the NCCIL (“nickel”) 

 



CALF Collaboration, cont’d 
• Partner with Abilene Public Library, NCCIL and school 

librarians for library workshop that promotes CALF 

 



CALF Collaboration, cont’d 

• Work with Abilene 
and area schools 
and local businesses 
to distribute posters 
and 40,000 CALF 
brochures 
 



CALF Collaboration, cont’d 
• We have promoted CALF at Chamber’s Business Mercado 

targeting Hispanic community and Chamber’s Business 
Expo 

• Billboards around town 
• Media in-kind sponsorships 
• Poster partnership with largest bank 
• Booths at various events 
• Water bill inserts 
• Street banners downtown 
• Costumed character visits 
• Mall kiosk 
• Books-A-Million gave brochures to customers 





Questions? 

• Sidney Levesque 
• Marketing director 
• Abilene Cultural Affairs Council 
 1101 N. 1st St. 
 Abilene, TX 79601 
 325.677.1161 
 sidney@abilenecac.org 
 www.abilenecac.org 

mailto:sidney@abilenecac.org
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